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NEC to maintain Packard Bell PC brand in Canada

By Josh Kem
espite a pled for halp from its
DU.S. parent, Packard Bell is
alive and well in the Great
White North.

Executives at NEC Computer
Syatems Division (C8D) have con-
firmed that the Packard Bell line
of PCs, though discontinued in the
U8, will continue as
planned in Canada,

Meanwhile, al waww,
packardbell.com,  the
Webmasters have sent
out 4 heartfelt plea for
the departing 1,500 em-
ployees, most of whom
are based in Sacra-
menta, Calif,

“Help var people find
joba," the site read, “I7
you are seeking employ-
e, we would be de-
lighted to wark with you
to mateh your neads with aur ex-
ceptionul candidates.” The site
then gives contaet information for
prospective employers.

Canadien operations continue
to move forward despite the
changes in the south. Spokespes-
ple at NEC CSD {Canada) in-
formed CON |ast week that, de-
spite earlier reports, Packard

Boll-branded PCs would remain
o Canadian store shelves “for
the foreseeable futuare,”

Grepg Milkovich, Mississauge,
Ont.-baged NEC CSD (Canada)'s
vice-prezident of sales and mar-
keting, said despite the lack of an
official statement from the com-
pany, the Packard Bell brand
would  continue  in
Canada,

Milkovich said the
Packard Bell PCs would
still be manufactured by
NEC Corp., but not the
CAD division. “As far a5
NEC Compaters, the af-
filiation with the Packard
Bell brand will not con-
ftinue, However, there
still is a market for the
brand and we ure looking
at ather ways of continu-
ing the brand.”

The statement was confirmed
by Henry Porsch, vice-president
of consumer marketing at NEC
(8D (Canada). “The decision to
eliminate the Packard Bell brand
was in the United States,” he aaid,
“not in Canada. The brand will be
going forwand,”

Ron Fuchs, spokesman for
Packard Bell NEC in the Sacra-

menta, Calif, initially told CLN
the brand would not continue in
Canada. But when contacted this
week, he agreed with his Cana-
dian counterparts.

“The Packard Bell brand looks
like it's poing to continue in
Canada,” he zaid. “We're still
working out the details of who's
guing to be responsible for it

“Obwiously we'll continue to
distribate through Rudio Shack
s widl ae through the normal dis-
tributor channel, and we're now
working on the produet roadmap
going forward.”

Fughs said he anticipated an
announcement from NEC's Euro-
pean hendquarters in the next two
weeks deseribing changes in full.

Az to why the brand will con-
tinue in Canada but not the
States, he said it's simply u matter
of demand.

“I think the feeling is that in
Canada it's got a stronger likeli-
hood of surviving and may not be
as damaged, and they're rela-
tively comfortable that they ean
have sueeess there,”

Fuchs didn't want to speculate
on whether continued success in
Canada could mean an eventual
return to the States, but said
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“anything is possible.”
Mo decigions on what divizion
would be making the PCs, o
where they would be manufac-
tured had been made at press
time, Decizsions on what specifie
mixlels will eontinue, and where
future research and developmeant
will take place. have not been
made yet either,

Packard Bells retafl parthers
said they have not seen any im-
pact from the changes zo0 far, Erie
Ommundsan, spokesman for Van-
coaver-based  Future  Shop
Canada, said the retailer s earry-
ing on business as usaal,

“We haven't received an official
announcement that (NEC is)
changing their business plan in
Canacla,” he sald.

James Gingerich, chief finan-
cial officer at InterTAN, the com-
pany that owns Radie Shack, sald
it's busine=s as uaual for his store-
fronts as well Gingerich still had-
n't heard final word from Packard
Bell as to its plans in Canada.

“Packard Bell has been a very
important brand to ug for several
years and it's been a good two-
way relationship,” he said. “Their
produets continue to do well in our
stores.”

Porsch told CON the Packard
Bell produets would eontinue to
muove through retail.

W plesman comjcdn




